
Kalamazoo Experiential Learning Center

2019 Event Sponsorship Opportunities

We create event experiences.
It’s just that simple.
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Although Downtown Music Jam is no longer an event within the 
KELC framework, it did illustrate that events can pop-up anywhere 
and create community.  This event can be replicated at almost any 
location that has electrical power and a place for bands to play.   

It is hoped that the framework of  this event can be shared with other 
event planners so that they can host something similar. 

Just as its name implies, these neighborhood pop-up events 
are specifically designed to create community and celebrate the 
elements found in a block party - gathering, games, food, and a 
little kids hands-on activities.  

The hayrides are part of  the Block Party Halloween event where 
over 650 people received a meal, and nearly 700 kids walked away 
with a bag of  candy.  Arts, crafts, games, and giggles all were 
included in this Halloween event. 

Food Truck Rally events are the 
ultimate example of  what happens 
when you combine, food trucks, 

entertainment, cocktail tables, and a 
few games for kids.  It’s community.  

And, the really cool thing about Food 
Truck Rally events, is that they are in 
a space that you would never believe 

actually works.  But it does. 

THIS IS PLACEMAKING!



We can position your business brand in a way that confidently 
communicates your “secret sauce” in event experiences.

   Why be a sponsor?
Your sponsorship helps us to continue to deliver 
programming that enhances the quality of  life in 
Kalamazoo County and connects college students to the 
community through event experiences. Your partnership 
allows for the funding that will support creative 
innovation in events that connect your customers to the 
experience of  a live event.  

As a 501-c-3 organization, the Kalamazoo Experiential 
Learning Center (KELC) is a place where college 
interns work in the areas of  marketing, public relations, 
and event management.  We engage, coach, and 
inspire our event teams to implement events through 
experiential, feet-on-the-street, opportunities that connect 
organizations, businesses, and communities to the power 
of  events.  

   KELC  - Who We Are

We create event experiences. Our team follows the trends 
and works to understand how these trends can be relevant 
in our community.  We outline the ways to create and 
manage event experiences that support brand messages 
and content that develops the stories your customers will 
embrace when they attend events.  The events hosted by 
KELC are specifically created to connect attendees to 
the community, the businesses, and the belief  that great 
things happen when people gather.  

The series of  events in this packet are all designed to 
connect businesses to the event that will ultimately sell 
your product by using events to connect customers to the 
experience. 

   What We Do
As you look at what events would be great to sponsor, 
explore the people who come to that event, check out 
the website, and then let us propose a way to connect in 
a meaningful way using live events as a way to experience 
your support and participation in events that matter. 
Attendees are loyal to the event and the businesses that 
support their events.  

We are matchmakers of  sorts and we enjoy the 
opportunity to create networks and partners. We pledge 
and promise to do what we can to make your brand a 
success.

Here’s what the statistics say:
• 93% of  millennial attendees say that they like brands 

that sponsor live events
• 81% say that the coolest brand experiences they’ve 

event seen somehow included music in a live setting
• 80% admitted that the best and most effective way for 

brand to connect with them is through a live event.

Did you know?
• 80% of  attendees purchase product from a sponsoring 

brand after an event experience
• 79% of  brand managers use live events to sell their 

products. • 
We Do it Differently
Sponsorship fulfillment is what we do naturally.  In fact we 
over deliver and if  there is a way that we can promote your 
brand with more power and focus, we will do that.  The 
reason why we do it differently is because we can make 
those decisions right there, because our goal is to make you 
successful. 



KalamaTopia
November|5:00-8:00 pm
www.KalamaTopia.com     
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Food Truck Rally
May- October |9-Midnight
Sunday Brunch in the Summer
www.FoodtruckRallyKZ.com

It’s all about food.  The 10-12 food trucks 
are culinary delights located on Church 

Street, it’s a perfect “urban” gathering spot. The attendees are 
diverse in ethnic backgrounds, they typically range from 21-45, 
they have jobs and love urban settings and classify themselves as 
“foodies.”   
Benefits include: 
• 5 months of  exposure
• Amazing Business Networking Opportunities
• Vendor booths and on site signage
• Radio exposure

In its second year, KalamaTopia 
is an outdoor, cold-air market that 
celebrates the holidays.  This market is 
designed to attract shoppers, urbanites, 
people who love craft brewers and hot 
mulled wine.  The attendee also looks 

for downtown/urban events that celebrate local retailers. The 
event features vendors, food vendors, and adult beverages. 

Benefits include:
• Logo/brand exposure
• Corporate sponsors are the event hosts - this is the 

ultimate business networking sponsorship. 
• Ability to host a corporate
• meet and greet as part of  the event host opportunity. 
• Radio Exposure Do-Dah Parade

June 8th at 11:00 am
www.DoDahKzoo.com

The parade has been part of  the Kalamazoo landscape for 33 
years. It’s a tradition and it is the funniest parade. If  families are 
your target audience, this event is a must because they come to 
laugh, point fingers, and know that Kalamazoo is just plain fun. 
It’s a parody parade.  Benefits include: 
• Attendance exposure of  20,000 people
• Free entries (number depends on sponsorship level - up to 

5 entries for the presenting sponsor)
• Ability to be the parade marshal
• Judging representation
• Ultimate Media exposure on WKFR Radio

A Street Festival
An event to highlight craft 
brewers.
www.TapTakeoverKz.com

This event is designed to support local brewers who want to 
“take their product” to market through the use of  a street 
festival. KELC hosts these events to help extend craft brew 
product to a festival setting - exclusively “tapping” only the 
kegs of  that brewer(s).  The attendee will be the brewery’s 
target audience,  new craft brewery customers, and other 
urbanites. The event is specifically a partnership where KELC 
helps to create the street festival event with students creating 
the event. KELC hosts the liquor license as a fundraiser. 

Benefits include:
• Logo/brand exposure
• Corporate sponsors are the event hosts - this is the 

ultimate business networking sponsorship. 
• Ability to host a corporate meet and greet as part of  the 

event host opportunity. Using the concept of  a “lemonade 
stand” high school students 
participate in a vendor enrichment 

program where they learn how to design a product, produce it, 
market it, and then sell it. High school students work directly 
with college students to participate in these vendor sales 
events and in the process connect and become inspired by 
the entrepreneurial development that naturally occurs.  High 
school students are the target audience. 

Benefits include:
• Innovative programming investment
• Ability to work with the students to create supportive sys-

tems and empowerment of  product development. 
• Help students learn how to pitch their food product
• An opportunity to empower high school students to learn 

business models
• Advertising exposure through media and individualized 

neighborhood investment.
• News Releases and media talk shows
• Event day exposure

A series of  five block parties designed to meet marginalized 
families in their front yards connecting youth with community 
programming. The attendees are at-risk youth and their 
families. The event is designed to be a highlight summer event. 

Benefits include:
• Summer Long exposure in the inner city neighborhoods
• Opportunity to host booths, and sell your services by 

creating a learning connection (uniquely branding your 
products)

• Use your brand to charitably connect with marginalized 
youth that need summer “fun” programming and to be 
fed without leaving their “street block.”

Kalamazoo 
Block Parties
June - October
4:00-7:00 pm

Kalamazoo Stand
2 events - Summer
www.KalamazooStand.com

Kalamazoo   
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*for an 
a d d i t i o n a l 

$100

The categories of  The VIP, The Marketer, The Planner and 
The Crew are offered for each of  the events hosted within 
this sponsorship package.  The grid below provides a quick 
view of  the various benefits for each category. 

Please refer to the individual events, as some of  them have 
unique benefits that are not available at another event (for 
example, the Do-Dah Parade VIP level has 5 entries that can 
be given away on behalf  of  the presenting sponsor). 

   How It Works
When we meet with you regarding the sponsorship 
opportunities, we will help you learn about the benefits and 
how you can leverage the live event options. 

When you decide to sponsor, please use the sponsorship 
commitment form to outline how you want to be involved.  
Remember, we are always willing to tailor a package that will 
uniquely connect you to the attendees and the purpose of  
the event. 
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Event Free Registrations

Website & 
Social Media Presence

Printed Promotional 
News Releases

10’ by 10’ Event Booth *

Employee Hosts and 
Volunteer Networking

Live Media Mentions
and Talk Shows

Industry Exclusivity 

Stage Advertising
(Printed and live announcements)

      Pre-Event Recognition

     Post Event Recognition

     Live Event Recognition

Live Broadcasting Coverage

Logos on Sponsor Banners

Event Give Away Item

Social Media Posts

Volunteer Recognition

News Releases

Next Year’s Sponsor Package



Irving S. Gilmore Foundation
Mayor’s Office
Z96.5 | Midwest Communications
Mangia Maniga
Milliner Association
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Irving S. Gilmore 
   Foundation
KALSEE Credit Union
Z 96.5 | Midwest 
   Communications
Radisson Plaza Hotel
The Paddock Townhomes
The Wyatt Townhomes

Irving S. Gilmore 
   Foundation
WKFR 103.3 | Town 
   Square Media
Consumers Energy
YMCA of  Greater 
   Kalamazoo

Z96.5 | Midwest 
   Communications
Honor Credit Union
Final Gravity Brewing Company
Plaza Corp

Irving S. Gilmore 
   Foundation

Kalamazoo Department 
   of  Public Safety
Aldi Smart Kids
Town and Country
Paramount Charter 
Bronson Traumatic 
   Prevention Unit

Thank You  2018 Event Sponsors

KELC Board of  Directors
• Greg Ayers,  President and CEO of  Discover 

Kalamazoo 
• Bob Miller, Executive Vice President, Western 

Michigan University
• Libby Ziemelis, Vice President Data Services at 

Avviato, Inc.
• Jacob Droppers, Partner at Varnum Law. 
• Becca Shemberger, CornerStone Technologies
• Deborah Droppers, President, founding member, 

and Executive Director.

Kalamazoo RESA 
   Head Start
Kellogg Community 
   Credit Union

Public Media Network

Kalamazoo Health & 
   Human Services

60th District Service Office
Family Dollar
Jersey Subs
Mangia Mangia
Urban Alliance

Z96.5 | Midwest Communications
Peregrine Towers
Odds Side Brewing Co.
Imperial Beverage

OutdOOr, COld Air ShOpping



Name _______________________________________  Date  ________________________

Business ___________________________________________________________________

Address _________________________  City _________________  Zip ________________

Phone ________________________  E-mail Address: ______________________________

Marketing Contact __________________________ Phone __________________________

KELC Sponsor Commitment Form 2019
www.ExperientialLearningCenter.org

210 Farmers Alley | Kalamazoo, MI  49007

Sponsorship Category Selection

$_____   Food Truck Rally          VIP|$2,000    Marketer|$500   Planner|$300  Crew |$100 
$_____   KalamaTopia          VIP|$1,000    Marketer|$500   Planner|$300  Crew |$100 
$_____   Do-Dah Parade          VIP|$1,500    Marketer|$500   Planner|$300  Crew |$100 
$_____   Street Festival                VIP|$1,500    Marketer|$500   Planner|$300  Crew |$100
$_____   Block Party                    VIP|$1,000    Marketer|$500   Planner|$300  Crew |$100
$_____   Kalamazoo Stand           VIP|$1,500    Marketer|$500   Planner|$300  Crew |$100

$_____   InKind Donation, please list value  $___________

Payment: 
Checks are payable to: 

Kalamazoo Experiential Learning Center. 
Please reference listing for designation.  
Please indicate your billing preferences:

Please note that check is enclosed.

Please invoice business:  
An invoice will be sent from Kalamazoo  
Experiential Learning Center

Check will be processed and sent under separate 
cover.

Kalamazoo Experiential Learning Center
• The KELC is a Michigan nonprofit corporation 

|LARA: 71556Y
• The IRS public charity 509 (a) (2). Federal Tax ID: 

46-5093471. 
• Michigan Attorney General’s Office Professional 

Fundraiser License: 54077

Upon receipt of  this sponsorship commitment form, you will receive an invoice from KELC.  Additionally, 
our team will contact you to connect you to the benefits of  the event program and work with you to 
confirm sponsorship fulfillment while building brand awareness and impact. 

For More Information:
Deborah Droppers, Executive Director
E: deb@eventkalamazoo.com
P: (269) 388-2830 office (269)330-6202 cell
F: (269) 388-3083



210 Farmers Alley
Kalamazoo, MI 49007
www.ExperientialLearningCenter.org


